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BEST BUSINESS PRACTICES OF THE MOST SUCCESSFUL INFO-MARKETERS AROUND THE WORLD

How to Find the Most Profitable
Info-marketing Opportunities




INFO-MARKETER PROFILE

i in less than a year, Brett
Fogle created a new
product and launched a
million-dollar info-busi-
ness. For IMA members,
he reveals how he did it
and the insider secrets
he discovered. For all of
the details about Brett's
OptionsUniversity Home
Study Course, visit www,
IMAProductShowcase.
com/Options.

ging Options Trading
gies For Safer Investing
. and Bigger Profits!
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with

Ron

Building an Info-marketing
Business With Joint Ventures

How One Internet Marketer Went From Zero to 7 Figures
With Zero Advertising

e often hear about infor-
mation marketers taking
their direct mail business-

es and transitioning them 1o work
on the Internet. Brett Fogle with
OptionsUniversity is doing just the
opposite,
online 1o us

& from selling ehooks

irect mail, other

media and joint ventures to build his
business into a full-scale information
marketing business,

Brett's primary market is people
who have identified themselves as

nterested in stock market rad

bei
ing or options trading. “Opticns are

hot right now,” says Brete. 1 started

an advisory service three years ago
for options, and it didn't really take
off. 50 1 iemporarily walked away
from trading and delved into Internet
marketing.”

Brett established two criteria for
his info-marketing business

continued on page 18
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A New Way To Do Joint
Ventures

Brett is

something brand
1 vent el
ven IMA permi

share this idea with our members.

N 1o

1t started with en blasts 1o

mote his online aff

ate program,
1 his partners
1o their ¢

ore competitive and people are
bombarded with more advertise-
s i their e

r 10 get email del
edd tor ey somnething mare

value was in the excuse it give
mer three,

times. Here is b
rks. Brewt's jolnn venture
“look for

a special




	IMA Cover.pdf
	OUarticle-p1.pdf
	OUarticle-p2.pdf
	OUarticle-p3.pdf

